California Coalitionon 22" Annual Conference
CCLUC Workers' Compensation vLesisLaTIvE & epucaTIONAL FoRUM

PRESENTED BY SediiCk

2026 Sponsorship and Exhibit Opportunities

July 7-9,2026 Disney's Grand Californian Hotel, & Spa  Anaheim, CA

Learn. Network.



ABOUT CCWC

he California Coalition on Workers' Compensation (CCWC) is
Ta member-driven alliance renowned for powerful advocacy and

comprehensive educational outreach. Positioned at the forefront
of legislative and regulatory reform, our organization enjoys a vantage
point that enables us to make our voices heard for the benefit of public
and private sector employers and their workers throughout the state.

CCWC’s legislative advocates work with state lawmakers and regulators
to influence and incite change on behalf of our members, altering the
face of workers’ compensation in ways that no other enterprise can. With

a firm commitment to serving those who depend on us, CCWC is steadfastly
focused on ensuring an equitable and efficient workers’ compensation
system for employers, employees, and the state of California.

ABOUT THE ANNUAL CONFERENCE:

LEGISLATIVE & EDUCATIONAL FORUM

CCWC's Annual Conference is the industry’s premier educational and
networking event. Each year, we present a content-rich forum that brings
together the best of the best, representing the areas of human resources,
health and safety, risk management, and claims — as well as medical
professionals and service providers.

It's the place where leaders, key decision-makers, and employers gather to
share diverse perspectives, energetic interactions, and enough stimulating

input to keep ideas brewing and evolving long after the conference ends.

California Coalition on
CCUC workers' Compensation



WHY BECOME AN EXHIBITOR/SPONSOR

Quite simply, the Annual Conference puts you in touch with people who want
to hear what you have to say. It allows you to connect with a captive audience in
search of information, ideas, and solutions, making it the ideal opportunity to
demonstrate how your products and services can meet their needs.

The sheer number of attendees gives you a significant promotional edge and
heightened brand visibility. What's more, the conference poses a chance to grow
your network, foster relationships with stakeholders in the workers’ compensation
arena, and learn about key issues and trends that shape the industry.

Law Offices
Dental Offices

Investigation Services
Associations

Health Care Organizations

TYPES OF EXHIBITORS & SPONSORS

Medical Offices

PAST CONFERENCE ATTENDEES (NOTABLE)

Adventist Health
Alameda County Sheriff's Office
Alaska Airlines

Alliance of Schools for Cooperative Insurance

Programs
American Airlines
American Medical Association
Antelope Valley High School District

Association of California Healthcare Districts
Association of California Water Agencies Joint

Powers Insurance Authority
California Chamber of Commerce
California Joint Powers Insurance Authority
California Restaurant Association
California Schools Risk Management
California Self Insurance Law
California Self Insurers' Security Fund
California Special Districts Association
California Workers' Compensation Institute
Chipotle
Choices Case Management
CIRCOR Aerospace & Defense
City & County of San Francisco
City of Anaheim
City of Brea
City of Burbank
City of Compton
City of Costa Mesa
City of Fullerton
City of Hollister
City of Long Beach
City of Los Angeles
City of Montebello
City of Pasadena
City of Porterville
City of Redding
City of Redwood City
City of Santa Ana
City of Santa Monica, RiskMgmt
City of Saratoga
City of Simi Valley
City of Temecula
City of Twentynine Palms
City of Vallejo
Coast Packing Company
College of the Desert
Colton Joint Unified School District
Compton Unified School District
Contra Costa County - Probation
Contra Costa County Office of the Sheriff

Contra Costa County Probation Department

Contra Costa County Schools Insurance Group

Costco Wholesale

Cottage Health

County of Imperial

County of Marin

County of Monterey

County of Placer

County of Riverside

County of San Bernardino

County of San Diego

County of San Joaquin

County of Santa Cruz

County of Shasta

CSU - California State University, East Bay

Del Monte Foods

Delta Air Lines, Inc.

Department of Employment Services

Din Tai Fung

Discount Tire

Division of Workers Compensation

Fontana Unified School District

Grimmway Farms

GS Photography

Harbor Freight Tools

Harbor Health Systems

Housing Contractors of California

In-N-Out Burger

Innovative Produce

Kaiser on the Job

Kaiser Permanente

Kern Community College District

Kern County

Kern County Superintendent of Schools

Kern High School District

Long Beach Transit

Los Angeles City Attorney

Los Angeles County CEO-LAIR

Los Angeles County Sanitation Districts

Los Angeles Metropolitan Transportation
Authority

Los Angeles Unified School District

Merced County Counsel

Moreno Valley Unified School District

Mt. Diablo Unified School District

Nationwide

Newport Mesa Unified School District

NonProfits' United

Nordstrom

Omni Hotels

Case Management Companies
Technology Companies Transcription Services

Ontario-Montclair School District

Orange County District Attorney

Pacific Gas & Electric Company

Public Risk Innovation, Solutions, and
Management (PRISM)

Red Bull North America, Inc.

Riverside Community College District

Riverside Transit Agency

Riverside Unified School District

Ross Stores, Inc.

Rubio's Coastal Grill Restaurants, Inc.

Safety National

San Benito County Water District

San Bernardino County District Attorney's Office

San Diego County Office of Education

San Diego Pain and Rehab

San Francisco Public Utilities

San Joaquin County

Santa Clara Valley Transportation Authority

Santa Clara Valley Water District

SBD Airport

Sedgwick

Sharp Healthcare

Sharp Medical Evaluators

Shasta County Risk Management

Southern California Gas Company

Special District Risk Management Authority

Stanford University

Starbucks Coffee Company

State Compensation Insurance Fund

Sutter Health

TeichertInc.

The Cheesecake Factory Incorporated

The Walt Disney Company

Tito's Tacos Mexican Restaurant

Trader Joe's Company

True Care Health Services

Tulare County

Tulare County Counsel Risk Management

UC Irvine Medical Center

United States Insurance Services

University of California Office of the President

University of California San Diego

University of California Santa Barbara

University of California, Riverside

University of California, Santa Cruz

University of Southern California

UPS

Ventura County District Attorney's Office



SCHEDULE SUBJECT TO CHANGE

TUESDAY, JULY 7
10:00 am - 1:00 pm
1:00 pm

4:15 pm - 5:15 pm

WEDNESDAY, JULY 8
8:00 am - 9:00 am
8:00 am - 6:00 pm
11:45 am - 1:00 pm
2:15 pm - 3:15 pm

THURSDAY, JULY 9
7:30 am - 4:00 pm
10:30 am - 11:15 am
12:15 pm - 1:30 pm
2:30 pm - 3:15 pm
4:30 pm - 6:00 pm

Exhibitor Move-In
Exhibitors Show Ready
Welcome Reception and Expo

Coffee and Expo
Registration Desk Open
Lunch and Expo
Networking Break and Expo

Registration Desk Open
Networking Break and Expo
Lunch and Expo
Networking Break and Expo
Exhibitor Teardown

INSTALLATION/DISMANTLING OF EXHIBITS

Installation of exhibit booths begins at 10:00 am on Tuesday,
July 7, 2026 and ends at 1:00 pm. Booth set up must be
complete by 1:00 pm on July 7. CCWC will not allow any
installation of exhibits after 1:00 pm on July 7 unless
permission is received from show management.

Dismantling and removal of materials by exhibitors begins at
4:30 pm on Thursday, July 9 and ends at 6:00 p.m. All exhibit
material must be removed by 6:00 pm on July 9, 2026.

Material not removed by 6:00 pm will be disposed of by show

management.

Please note: Early breakdown is not permitted and the
exhibiting company will be subject to a $500 fine.

ANNUAL CONFERENCE POLICIES

Each tabletop exhibit booth in the Expo must fit within the

confines of the six-foot table.

Participants may not host or promote outside events
that conflict with the conference schedule. Additionally,
the CCWC name or brand identity may not be used in
conjunction with outside events.

HOW TO REGISTER

Registration is available online at ccwcworkcomp.org.

EXHIBITOR PRICING

BEFORE APRIL 1, 2026 AFTER APRIL 1, 2026

CCWC Members
Exhibit Booth
Foyer Booth

$3,000 $3,500
SPONSOR BENEFIT

Non-Members

Exhibit Booth $4,000 $4,500

Each booth includes two complimentary full conference
registrations. Additional exhibitor representatives may
register at the attendee price.

INCLUDED INBOOTH FEE

FOYER BOOTH (only available to select sponsors)

e Draped booth: ten feet deep by ten feet wide

by eight feet high

One six-foot draped table

Two chairs

One waste basket

Draped side rails: three feet high

Standard one-line ID sign

Two full conference registrations for exhibit booth
representatives

e Electronic pre- and post-conference attendee list

EXHIBIT HALL BOOTH (in ballroom)

e One six-foot draped table

Two chairs

One waste basket

Standard one-line ID sign

Two full conference registrations for exhibit booth
representative

EXHIBITOR SERVICES

All items ordered through the exhibit service company are
the responsibility of the exhibiting company. Order forms
for additional booth items can be found in the Exhibitor Kit,
which will be sent in early March.

Shipping and installation fees are not included in the price
of the exhibit booth. Arrangement for shipping and storage
of displays and materials must be made through the exhibit
service company. CCWC will not store the exhibitor's items
and is not responsible for lost or stolen items.

ATTENDEE INFORMATION

The attendee list is exclusive to sponsors and is not
included with the purchase of an exhibit booth. If you are
interested in being a conference sponsor see pages 6-9
or contact CCWC at info@ccwcworkcomp.org.
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SIGNATURE

WEB SITE &

HOW TO SPONSOR THE EVENT

With such a large concentration of interested participants,
the Annual Conference offers an unparalleled opportunity
to deliver your message, forge valuable connections, and
contribute to the forward momentum of the workers’
compensation industry. Throughout the three-day event,
your marketing efforts reach your precise target, so
satisfaction and success have never been easier.

SPONSORSHIPS cosT ATTENDEE CONTACTS SIGNAGE REGISTRATION EXHIBIT VERBAL RECOGNITION SPEAKING OPPORTUNITY
Registration list prior iftegn and ade Ub to two minutes of
Presenting $30,000 to conference and ogo agld tDi ‘s Gra Foyer During All premarks durin
(Exclusive) ! final attendee list e aliforniaf Hotel, Booth General Sessions '9
. a General Session
following event.
. Registration list prior During Opening | Up to two minutes of
Platinum to conference and . Foyer ; .
: $18,000 ) . Logo Five and Closing remarks during
(Exclusive) final attendee list Booth ; .
. General Sessions a General Session
following event.
Registration list prior . .
Gold $10,500 to conference and Logo Four Foyer Dl;rrllrégc?ozfie:mg
(1 available) ! final attendee list 9 Booth 9
. General Sessions
following event.
Registration list prior
. to conference and
Silver $5,500 final attendee list Logo Three
following event.
Registration list prior
Bronze $3,500 to conference and Logo One

final attendee list
following event.

NEW SPONSORSHIP OPPORTUNITY
In-Park Event in Disney California Adventure Park | Thursday, July 9

CCWC is excited to offer conference participants a truly memorable and
one-of-a-kind experience through its inaugural In-Park Event, hosted inside
the Disney California Adventure Park.

This exclusive evening event provides sponsors with unparalleled access to
conference attendees in a relaxed, high-profile setting designed to foster
meaningful connections and lasting business relationships. Participants are

required to stop by sponsoring organization’s booth to collect their event ticket.

SPONSORSHIP LEVELS:

SPONSORSHIP INCLUDES:

Verbal recognition at the Opening General Session
Company logo on all conference marketing materials
Logo inclusion in sponsor scroll on the Annual Conference page
Twenty-five (25) designated park passes for conference attendees selected by the sponsor
Standard exhibit booth
Enhanced booth traffic through wristband distribution
Branded welcome sign at the event entrance

Pre- and-post conference attendee list (name, organization, and email address)

Title Sponsor (Exclusive) - $15,000 SOLD
Supporting Sponsor - $8,000 ONLY TWO LEFT

6




Welcome Reception (one available) | $10,000

Tuesday, July 7 | This is the place to network with
colleagues, enjoy drinks and refreshments, and mix
and mingle with featured guests Mickey and Minnie.
Just for fun, there’s a photo op for you and your family
with these esteemed Disney stars.

SPONSORSHIP INCLUDES:

e Company logo on the conference website denoting you as
the Welcome Reception & Expo sponsor, with a link to your
company website

Sponsor acknowledgment in pre-conference emails

Logo displayed on conference signage throughout the venue
Recognition on CCWC's social media platforms

One minute of remarks during the conference

Recognition in the conference app

Electronic pre- and post-conference attendee list

Two complimentary conference registrations

Conference App (one available) | $10,000

The convenient conference app provides attendees with the latest conference information right on their phones.

SPONSORSHIP INCLUDES:

e Acknowledgment as the conference app sponsor in the pre-conference emails announcing
the app

e Company logo on the conference website as the conference app sponsor, with a link to

your company website

Logo displayed on conference signage throughout the venue

Company logo on conference app splash screen and in scrolling banner

Two push notifications sent to all conference participants via the conference app

Verbal recognition at the opening general session

Electronic pre- and post-conference attendee list

Two complimentary conference registrations

One push notification in the conference app

Lunch Sponsor (two available) | $6,500

CCWC will serve a hot buffet lunch on Wednesday, July 8 and
Thursday, July 9, and individual sponsorships are available for
each of them at the cost indicated above.

SPONSORSHIP INCLUDES:

e Company logo on the conference website as a lunch sponsor,
with a link to your company website

Reserved table for sponsor

Sponsor acknowledgment in pre-conference emails

Logo displayed on conference signage throughout the venue
Recognition on CCWC's social media platforms

Recognition in the conference app

Electronic pre- and post-conference attendee list

One complimentary conference registration

Registration Kiosk (one available) | $6,500

The self-service registration kiosk allows cd

T4

2 participants to check themselves in and print their badges.

SPONSORSHIP INCLUD

Recognition in the conference app
Electronic pre- and post-conference attendee list
One complimentary conference registration
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Lanyard (one available) | $6,000

Name badges will be attached to a lanyardg nust be worn at all times by all conference participants.

SPONSORSHIP INCLUD

Recogni n the conference app
Electronic pre- and post-conference attendee list
One complimentary conference registration
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Mickey Mouse Coookies (one available) | $6,000

Mickey Mouse shortbread cookies will be given to all conference participants
on Thursday, July 9.

SPONSORSHIP INCLUDES:

e Company logo on the conference website as an event sponsor, with a link
to your company website

Logo displayed on conference signage throughout the venue
Opportunity for your company representative to distribute the cookies
Electronic pre- and post-conference attendee list

One complimentary conference registration

Mickey Mouse Rice Krispies Treats (one available) | $6,000

Mickey Mouse Rice Krispies Treats will be gi

Wednesday, July 8.

SPONSOR CLUD

e Company logo o ncepwebsite as
compa ite

Logo displayed on Gegfesehce signage throughout the venue
Opportuni r your company representative to distribute the treats
Electronic pre- and post-conference attendee list

One complimentary conference registration

Tote Bag (one available) | $6,000

All conference participants will receive a totgbagwwhen they check in at the conference.

[l conference participants on

t sponsor, with a link to your

SPONSORSHIP INCLUDES:

Electronic pre- and post-conference attendee list
One complimentary conference registration

Custom Sponsorship (unlimited) | $5,500

Interested in a sponsorship but don't see it listed? Call CCWC to build your perfect
sponsorship. $5,500 doesn't include the cost of physical items.

Breakfast Sponsor (one available) | $4,500
CCWC will offer a continental breakfast on Thursday.

SPONSORSHIP INCLUDES:

e Company logo on the conference website as an event sponsor, with a link to your company website
¢ Logo displayed on conference signage throughout the venue

e Recognition in the conference app

e Electronic pre- and post-conference attendee list

® One complimentary conference registration




Coffee Station (one available) | $4,500

Coffee will be provided throughout the conference.

SPONSORSHIP INCLUDES:

e Company logo on the conference website as an event sponsor, with a link to your company website
¢ Logo displayed on conference signage throughout the venue

Opportunity to provide logoed coffee cup sleeves

Recognition in the conference app

Electronic pre- and post-conference attendee list

One complimentary conference registration

Refreshment Break (two available) | $4,500

Conference participants will have an opportunity to unwind with a refreshment break on Wednesday and
Thursday afternoons.

SPONSORSHIP INCLUDES:

e Company logo on the conference website as an event sponsor, with a link to your company website
¢ Logo displayed on conference signage throughout the venue

Recognition in the conference app

Electronic pre- and post-conference attendee list

One complimentary conference registration

*Trade Show Alerts (five available) | $1,000

The conference app allows CCWC to share real-time announcements with all conference participants.

SPONSORSHIP INCLUDES:
e Two alerts sent via push notification to all participants

*Promotional Item in Tote Bag Insert (multiple available) | $550
You provide a promotional item with your logo on it and we will include it in the conference tote bag.

SPONSORSHIP INCLUDES:
e A non-paper item placed in the tote bag

* Sponsorship of this item does not include the pre-and post conference attendee list.



1. OVERVIEW

The 22nd Annual Conference Legislative & Educational
Forum hosted by the California Coalition on Workers'
Compensation (CCWC) on behalf of itself, its agents, and
employees acting for the management of the 22" Annual
Conference Legislative & Educational Forum (herein
referred to as ‘conference’). The conference exhibit hall is
designed to provide a showcase of products and services
related directly to the profession and work of the
California Coalition on Workers' Compensation (CCWC)
(herein referred to as 'host organization’). The host
organization reserves the right to refuse rental of exhibit or
sponsorship to any company whose good(s) or service(s)

is not, in the opinion of the host organization, likely to be
compatible with the general character and objectives

of the conference or exhibition. If an Exhibitor/Sponsor

is evicted for violating these restrictions, the host
organization is not liable for any refunds, rental, or other
exhibition expenses. The host organization does not
guarantee that any space will be available to any applicant.
If space is not available, a waiting list may be developed

in order of the date of receipt of each completed and
paid-in-full application and agreement. All matters and
acquisitions not covered by the below rules and regulations
are subject to the decision of the host organization. In the
event of a decision of general interest, notice will be given
by the host organization to affected Exhibitor/Sponsor.

2. BOOTHS, BADGES, AND REGISTRATION

a. Exhibitor/Sponsor booth registrations received with
appropriate deposit and/or payment by listed due
date will choose or be assigned booth space on a
first-come, first-served basis. If any Exhibitor/Sponsor
fails to pay, when due, any sum required by the
registration, or if any Exhibitor/Sponsor fails to meet
any term or condition of these Rules and Regulations,
the host organization reserves the right to terminate
the registration immediately without refund of any
monies previously paid. The event organizers reserve
the right to assign space, rearrange the floor plan,
and/or reallocate any exhibit at any time before or
during the period of exhibition.

b. The host organization reserves the right to deny any
Exhibitor/Sponsor application and to remove any
Exhibitor/Sponsor at its sole and arbitrary discretion.
Criteria for Exhibitor/Sponsor include, but are not
limited to, relevancy to the profession and the mission
of the host organization, purpose of education
through display and demonstration of products and
services, truthfulness of stated claims supported by
published materials, and professional and ethical
conduct at all times.

c. Each Exhibitor/Sponsor booth registration will receive
complimentary conference registrations as indicated
in the prospectus. Attendee badges are not
transferrable, may not be swapped with another
person, and cannot be changed onsite. Additional
conference registrations may be purchased.
Admittance to the conference and exhibit hall is
limited to those people whose names have been
registered by the Exhibitor/Sponsor as required in
the Rules and Regulations. If a person (working for,
related to, or connected with the Exhibitor/Sponsor) is
found to attend the conference or any conference
event, without having been registered, the Exhibitor/
Sponsor will be required to pay for the full conference
registration on site or billed as needed. Children
under age 18 will not be allowed admittance to the
exhibit hall.

3. EXHIBITOR/SPONSOR AGREEMENT TO RULES AND
CONDITIONS

a. The Exhibitor/Sponsor, for itself and its employees
and agents, agrees to abide by the conditions stated
herein, it being understood, and agreed that the sole
control of the exhibit hall rests with the host
organization.

b. The Exhibitor/Sponsor will refer to and follow all
instructions communicated regarding the
management of their booth space, which may be
overseen by a Tradeshow Management Company.
This includes shipment of booth materials to the
venue, set up hours, tear down hours, and return
shipment of booth materials. All exhibits must remain
intact for the duration of the conference. Exhibitor/
Sponsor will not tear down, clean out, or box up
prior to the date and time indicated, for the benefit
and safety of the conference attendees. This will be
strictly enforced, and violation may result in fees and
expulsion from future events.

c. Additional booth services, such as electricity or
booth set up, must be requested in advance through
the Tradeshow Management Company or other
communicated instructions.

d. The Exhibitor/Sponsor may not assign or sublet any
space to another entity and may not advertise or
display goods other than those manufactured or sold
by the Exhibitor/Sponsor in its regular course of
business. In addition, Exhibitor/Sponsor may not
switch locations without the prior permission from the
host organization.

e. The Exhibitor/Sponsor agrees and understands that
by approving its application, the host organization
does not in any way endorse or signal its approval of
the Exhibitor/Sponsor’s product or service.
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Accordingly, the Exhibitor/Sponsor agrees that it shall
not, in any manner, in its advertising, promotional

or similar materials or undertakings, state, suggest,
or imply such approval or endorsement. Further, the
Exhibitor/Sponsor agrees not to use the host
organization’s name, logo, or make any reference to

it in any other undertakings (e.g., survey, questionnaire,
letter of introduction) without written permission.

f. Exhibitor/Sponsor will not email attendees in a
manner that will display the attendee’s email address,
other contact information, or email content to another
attendee. Exhibitor/Sponsor will not forward, sell or
distribute conference attendee information. Exhibitor/
Sponsor will comply with relevant privacy legislation.

g. Exhibitor/Sponsor agrees not to extend invitations,
call meetings, or otherwise encourage absence of
conference attendees or exhibitors from the
conference or exhibit hall during the official hours
of the conference, exposition, receptions, or any other
sanctioned conference event. The host organization
may request Exhibitor/Sponsor to cancel scheduled
entertainment, cocktail parties, or meetings if a
conflict arises. Other organizations may not brand
the event as a partnership, collaboration, or element
of the host organization conference. The Exhibitor/
Sponsor must seek approval from the host organization
via email regarding plans prior to the event
announcement or marketing; functions shall not
conflict with the conference schedule. For any
pre-approved functions or meetings, the Exhibitor/
Sponsor assumes full responsibility for property
damage, personal injury, or death to any party, by
reason of assurances at or related to any such
functions conducted by it. This will be strictly
enforced, and violation may result in expulsion from
future events.

4. CARE OF EXHIBIT SPACE

a. Exhibits may be displayed only in the official exhibit
area as established by the host organization.
Distribution of approved souvenirs, advertising
matter, or any other materials is forbidden if taken
place anywhere other than within the Exhibitor/
Sponsor booth.

b. Exhibitor/Sponsor shall be responsible for properly
maintaining their space, which includes the following:

i. No placement of anything in the aisles during
exhibit hours.

ii. No backdrops or any part of their displays may
exceed 8'in height.

iii. No part of a display in the front half of the booth
may be higher than 48".

"

Vi.

Vii.

viii.

Xi.

. Any display, fixtures/products, or material over

48" must be at least 10 linear feet away from any
adjacent booth.

. No signs shall be affixed to walls, drapes,

electrical outlets, etc., using nails, tacks, staples,
or tape. Any damage to the facility through
carelessness of Exhibitor/Sponsor or their
employees or agents must be paid by the
Exhibitor/Sponsor causing the damages.

Any Exhibitor/Sponsor distributing stickers or
balloons will be held responsible for removing
them from any part of the premises at the
conclusion of the event.

A booth representative must be in attendance at
all times during posted exhibit hall hours. If the
Exhibitor/Sponsor must leave their booth during
show hours, they are not to exceed 10 minutes of
absence and they are required to leave a sign
indicating when they will be back.

Exhibitor/Sponsor representatives shall not
congregate or solicit trade in the aisles. Prior
written consent by the host organization is
required for the employment or use of any live
model, demonstrator, solicitor, or device for the
mechanical reproduction of sound. Such
employment or use shall be confined to the
exhibit space only. Management in its sole and
absolute discretion may withdraw consent at any
time, in which event Exhibitor/Sponsor shall
terminate such activity forthwith and may be
asked to leave. Distribution of pamphlets,
brochures, or any advertising matter must be
confined to the exhibit space.

ix. Exhibitor/Sponsor shall refrain from any action

that will distract attendees from attendance at the
conference. Exhibitor/Sponsor shall not lead a
ttendees from one exhibit space to another or to
elevators or escalators. Exhibitor/Sponsor shall
not enter another Exhibitor/Sponsor’s space
without invitation or when unattended. No
Exhibitor/Sponsor or any of its representatives
shall conductitself in a manner offensive to
standards of decency or good taste.

. Inthe event that the exhibit hall educational

sessions occupy the same space, Exhibitor/
Sponsor must comply with quiet hours and not
speak or engage in networking with each other
or with attendees inside the room during any and
all presentations in that space.

Except for service animals, or approved support
animals for persons with disabilities, no pets are
allowed (even temporarily) without prior written
authorization from the host organization.
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c. Fire regulations prohibit the use of paper (crepe or
corrugated), cardboard, or other flammable materials
for booth decorations. All materials in exhibit areas
must be nonflammable. Electric signs and equipment
must be wired to meet local fire code specifications.
Fire extinguishers on walls or elsewhere must not be
removed or obstructed.

d. Nothing shall be posted on, or tacked, nailed, screwed,
or otherwise attached to columns, walls, floors, or
other parts of the exhibit area without the host
organization’s permission and the permission of the
proper building authority. Exhibitor/Sponsor shall be
solely responsible for any and all damage to the Facility
caused by the Exhibitor/Sponsor, its contractors, or
their respective officers, directors, employees,
representatives, servants, agents, invitees, licensees,
or subcontractors.

e. Objectionable audible or visual attention-getting
devices or effects, offensive odors, and/or fragrant
flowers that could aggravate allergies are prohibited
on the exhibit floor. Any special promotions or stunts
planned for the exhibit floor or in the area must be
pre-approved by host organization via email. Sample-
giving shall not interfere with other exhibitors’ space
or in the walkways. Exhibitor/Sponsors are not
permitted to conduct contests or drawings at their
tables without the permission of the host organization.
Films of purely entertainment character, without
educational or informative values, will not be permitted.
Any Exhibitor/Sponsor providing music during the
Exhibition must contact the host organization for
approval and pay any associated fees.

5. CANCELLATIONS

a. The host organization reserves the right to accept
or reject an Exhibitor/Sponsor registration at its sole
discretion and further reserves the right to cancel any
agreement for exhibit space at any time and for any
reason, provided that it gives notice of such cancellation
at least ten (10) days prior to the official opening date
of the event. If the host organization declines to accept
a registration, or cancels a registration as set forth
above, the exhibiting fee will be returned in full. In the
event of cancellation or relocation of an event due to
circumstances within the host organization’s direct
control, a refund is limited to payment received for
exhibit space. In the event the host organization has
no control over the cancellation or relocation of an
event, host organization will have no liability of any
kind to the Exhibitor/Sponsor but will refund any
fees paid by the Exhibitor/Sponsor, less any and
all expenses incurred by the host organization for
advertising, administration, or similar and related costs.

b. Exhibitor/Sponsor cancellation requests received at
least six weeks prior to the first day of the conference
may receive a full refund. Cancellation requests
received less than six weeks prior to the start of the
first day of the conference will not be subject to a
refund. Exhibitor/Sponsor cancellation of exhibit space
must be directed to the host organization in writing.

6. LIABILITY

a. Neither the host organization, their members, officers,
representatives, or employees, nor the Venue, or
its employees, will be responsible for any injury, loss,
or damage that may occur to the Exhibitor/Sponsor’s
employees or property from any cause whosoever,
prior, during, or after the period covered by rules and
regulations.

b. Each Exhibitor/Sponsor must make provision for the
safeguarding of its goods, materials, equipment, and
display at all times. The implementation of safeguards
shall not be deemed to affect the non-liability of the
host organization, the Venue or their officers,
representatives, or employees.

c. In the event that said premises are destroyed by fire
or the elements, or by any cause, or in the event of
government intervention or regulation, military activity,
strikes, or any other circumstances that make it
impossible or inadvisable to hold the conference at
the time and place advertised then and there upon the
contract shall terminate and the Exhibitor/Sponsor
shall waive any claim for damages or compensation,
except the pro rata return of the amount paid for
space, after deduction of actual expenses incurred in
connection with the conference, and there shall be no
further liability on the part of either party.

d. In the event any part of the exhibit hall is damaged, or
if circumstances make it impossible to permit an
Exhibitor/Sponsor to occupy the space assigned
during any part or the whole of the period covered,
then under such circumstances the Exhibitor/Sponsor
will be charged for space only for the period the space
was or could have been occupied by the Exhibitor
Sponsor, and the host organization is released from
any and all claims for damages that may arise in
consequences thereof.

7. INDEMNIFICATION and INSURANCE

a. Exhibitor/Sponsor shall protect, indemnify, defend,
and hold the host organization, the Venue and all other
Exhibitor/Sponsors, and each of their respective
parents, subsidiaries and affiliates, trustees, officers,
directors, employees and agents harmless from and
against all claims, liability, actions, judgments, losses,
costs, fines, and expenses (including reasonable
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attorneys' fees) arising out of or related to, (i) Exhibitor/
Sponsor’s use of the Venue, its participation as an
Exhibitor/Sponsor at the Event, the conduct of
Exhibitor/Sponsor’s business, or from any activity,
work, or other items that may be permitted or suffered
by Exhibitor/Sponsor in or about the Event and/or the
Venue]; (ii) any breach or default in the performance
of any obligation on the Exhibitor/Sponsor’s part;
and (i) any negligence of Exhibitor/Sponsor or any

of its agents, contractors, employees, and invitees.
Insurance coverage will not be afforded to Exhibitor/
Sponsor by any party associated with the conference,
including the host organization and the Venue.
Exhibitor/Sponsor shall carry and maintain during the
term of the conference, at the Exhibitor/Sponsor’s sole
cost and expense, as a minimum, the following
insurance with an AM Best rating of A- or better:

i. Workers’ Compensation as required by the state
where the work is to be performed and Employer’s
Liability insurance with limits of at least $500,000;
and

ii. Commercial General Liability including, but not
limited to premises and operations, products/
completed operations, contractual liability,
independent contractors, and personal/advertising
injury liability coverage with limits of at least
$1,000,000 per occurrence and $2,000,000
aggregate.

Coverage provided shall be primary and noncontributory
or excess over other valid insurance, which may be
available to the host organization. Exhibitor/Sponsor
shall submit to the host organization, whenever
requested, a certificate of insurance that evidences

the required insurance coverages and inclusion of the
host organization as an additional insured on the
commercial general liability insurance policy. All
certificates shall state that coverages afforded will not
be cancelled, non-renewed or materially reduced
without thirty (30) day advance written notice to the
host organization. If the host organization cannot hold
the conference due to any cause beyond its control,

or if the conference area is uninhabitable due to acts of
God during any part or whole of the exhibition, the
host organization and its subsidiaries are not
responsible, and Exhibitor/Sponsor hereby waives any
claim against the host organization and its affiliates for
any alleged losses or damages which may arise from
such inability to occupy assigned space.
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8. AMENDMENTS

a. The host organization reserves the right to interpret,
amend, and enforce these Exhibitor/Sponsor Rules and
Regulations. Electronic written notice of any amendments
or interpretations shall be provided to each Exhibitor/
Sponsor. Each Exhibitor/Sponsor, for themselves, their
agents, and employees agree to abide by all Contract
Rules and Regulations set forth herein, or by any
subsequent amendments or interpretations.

9. COMMUNICATION

a. Any notices and instructions required or permitted
hereunder shall be given to the appropriate Exhibitor/
Sponsor contact(s) via the email address and/or
telephone number provided or at another email
address specified by the party. It is advised that the
Exhibitor/Sponsor contact(s) add the host organization'’s
email to their safe sender list to avoid missing important
communications. Exhibitor/Sponsor agrees to be
bound by the decisions of the host organization in
interpreting these Rules & Regulations.

This Agreement, including all Rules and Regulations, (i)
constitutes the entire agreement of the parties with respect
to the subject matter hereof, (ii) may be modified only by
written amendment signed by both parties, (iii) may not be
assigned in whole or in part by Exhibitor/Sponsor nor may
Exhibitor/Sponsor subcontract any of the services to be
provided hereunder without the prior written approval of
the host organization, (iv) shall be governed by the internal
laws of the State of California without regard to choice of law
principles, and (v) shall not become effective until signed

by duly authorized representatives of both parties. If any
provision of this Agreement is determined to be invalid or
unenforceable in any jurisdiction, the remaining provisions
herein shall remain in full force and effect in such jurisdiction
and shall be liberally construed to effectuate the purposes
and intent of the parties. The failure of either party to
enforce any right or obligation under this Agreement shall
not be deemed a waiver thereof and shall not prevent the
later enforcement of any right or obligation hereunder.

EXCEPT FOR EXHIBITOR/SPONSOR'S OBLIGATIONS OF
INDEMNIFICATION, IN NO EVENT SHALL EITHER PARTY
BE LIABLE IN CONNECTION WITH THIS AGREEMENT OR
THE SERVICES FOR ANY INDIRECT, SPECIAL, PUNITIVE,
CONSEQUENTIAL, OR INCIDENTAL DAMAGES.



LOCATION AND ACCOMMODATIONS PARKING FEES

Overnight hotel guests can self-park for $35 per day or valet
park for $65 per day. Both options include in-and-out
privileges. Conference attendees who are not staying at

the hotel qualify for the same self-parking and valet parking
rates, both with once-in/once-out privileges.

DISCOUNTED THEME PARK TICKETS

Paid registrants will receive a link via email to the Disney,
online store for discounted park tickets. Savings range from
8 to 25 percent off regular prices, depending on the number
of days purchased.

Disney’s Grand Californian Hotel, & Spa
$425 per night

1600 South Disneyland Drive

Anaheim, CA 92802

General Information: (714) 635.2300

Disneyland Hotel

$409 per night

1150 West Magic Way

Anaheim, CA 92802

General Information: (714) 778-6600

Paid sponsors and exhibitors will receive a confirmation
email with a link to reserve a room online. To accommodate
all conference participants, each registrant will be allotted
one room with the reservation made under the name of
the attendee. Additional reservations can made at one of
the Good Neighbor Hotels. To secure the special group
rate, reservations must be made by Tuesday, June 16, 2026.
Please note that the block generally sells out early, so book
as soon as possible.

IMPORTANT DATES AND DEADLINES
April 1,2026

Last Day for standard booth fees

Early March 2026

Exhibitor Kit emailed from Alliance Exposition

May 18, 2026

Deadline for sponsors to submit a high-resolution logos
for inclusion in marketing materials and onsite conference
promotions. High-resolution logos to be submitted
electronically to info@ccwecworkcomp.org.

June 16, 2026

Deadline to reserve a room at the discounted rate
(subject to availability)
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CCWC CONFERENCE COMMITTEE

CCWC is grateful to the individuals who have dedicated their time
and talents to the production of this year's conference.

Brian Arnold, Chair
World Insurance Associates LLC

NEWACETIE !

Arriba Data Systems

Brenna Hampton
Work Comp by Design

Carolyn Horton

Costco Wholesale

Sheri Lawrence

Sedgwick
Caryn Rinaldini

Tyrone Spears

Ann Stephenson

Jeffrey Loeffelman

City of Los Angeles

Laughlin, Falbo, Levy & Moresi, LLP

Gallagher Bassett Services, Inc.

Southern California Gas Company

CCWC BOARD OF DIRECTORS

Brian Arnold, Chair

Conference Commitee Chair
World Insurance Associates LLC
Claims Director

Mark Field, Vice Chair
Membership Committee Chair
University of California

Office of the President
Deputy Chief Risk Officer

James McMorrow, Immediate Past-Chair
Pacific Gas & Electric Company
Compliance Manager,

Occupational Health

Antoinette Smith, Secretary
Charles Taylor TPA
Vice President

Carolyn Horton, Treasurer
Costco Wholesale
California WC Regional Manager

Brenna Hampton,
Government Relations Chair
Work Comp by Design

CEO

A California Coalition on
CCUWC workers' Compensation

Patricia Daniels

Sutter Health

Senior Director, IDAM and
Workers' Compensation

Kelly George
Grimmway Farms
VP of Safety & Corporate Affairs

Jen Hamelin

Public Risk Innovation, Solutions,
and Management (PRISM)

Director of Workers' Compensation

Ashley Hoffman
California Chamber of Commerce
Senior Policy Advocate

Sheri Lawrence

Southern California Gas Company
Manager, Disability & Risk Leave
Management

Jeffrey Loeffelman
Sedgwick
EVP, Global Relations

Scynthia Mcnabb Syfrett
Sharp Healthcare
Workers' Compensation Manager

Kristi Montoya
UPS
Risk Manager

Minh Nguyen
ProActive Work Health Services
Chief Medical Officer

Brooks Rice
Schools Insurance Authority
Executive Director

Tyrone Spears
City of Los Angeles
Division Chief

Ann Stephenson
Gallagher Bassett Services, Inc.
Vice President

Matthew Sutton

California Restaurant Association
Senior Vice President Government
Affairs + Policy

Rameneh Torres

The Walt Disney Company

Senior Manager, Risk Mitigation and
Resolution

For information on the conference, exhibiting, or sponsoring,
contact CCWC at info@ccwcworkcomp.org or call 916.441.4111.
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